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Rezumat

Antreprenoriatul este recunoscut un factor esential al dezvoltarii economice si so-
ciale. Cercetarea de fata investigheaza diferentele de gen a orientarilor antreprenoriale
relevante la adolescenti, vizdnd dimensiuni precum autoeficacitatea, nevoia de reusita si
abilitatile antreprenoriale, precum i intentiile de a initia o afacere. Esantionul a inclus
196 de elevi de liceu (100 fete si 96 bdieti) din Romdnia. Rezultatele au ardtat dife-
rente semnificative in_favoarea bdietilor in ceea ce priveste autoeficacitatea (AM=0,16,
p=0,02), nevoia de reusita (AM=0,32, p=0,02) si intentiile antreprenoriale (AM=0,26,
p=0,03), in timp ce nu au fost identificate diferente notabile pentru abilitatile antrepre-
noriale. Valorile se situeaza in zona sub medie a scalelor, ceea ce sugereaza un nivel
relativ redus a intentiilor si orientarilor antreprenoriale in ambele grupuri, cu niveluri
chiar mai scazute in randul fetelor.

Cuvinte-cheie: autoeficacitate, nevoia de reusitd, intentii antreprenoriale,
diferente de gen.

Abstract

Entrepreneurship is recognized as an essential factor of economic and social de-
velopment. The present research investigates gender differences in relevant entrepre-
neurial orientations in adolescents, targeting dimensions such as self-efficacy, need for
success and entrepreneurial skills, as well as intentions to start a business. The sample
included 196 high school students (100 girls and 96 boys) from Romania. The results
showed significant differences in favour of boys in self-efficacy (AM=0.16, p=0.02),
need for achievement (AM=0.32, p=0.02) and entrepreneurial intentions (AM=0.26,
p=0.03), while no notable differences were identified for the entrepreneurial skills. The
values are located in the sub-average area of the scales, which suggests a relatively
diminished entrepreneurial intentions and orientations in both groups, with even lower
levels among girls.

Keywords: self-efficacy, need for achievement, entrepreneurial intentions,
gender differences.

INTRODUCTION In recent dec- psychosocial dimensions associated with
ades, entrepreneurship has become a entrepreneurship has increased signifi-
central theme in economic and social de- cantly, as they are predictive factors for
velopment, being widely recognized as a  both entrepreneurial intentions and actual
mechanism for innovation and adaptation entrepreneurial behaviours. Variables such
to labour market dynamics. Interest in the as self-efficacy, the need for achievement,
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entrepreneurial intentions, and various
specific competencies or skills provide
clues about how individuals perceive op-
portunities, evaluate their resources, and
decide to engage in entreprencurial ac-
tivities. At the same time, the absence of
high levels of these variables may limit the
availability for initiative and persistence
when facing obstacles.

Entrepreneurial orientations can be
defined as a set of cognitive, emotional,
and behavioural dispositions that facilitate
involvement in entrepreneurial initiatives
and predispose the individual to assume
calculated opportunities and risks [12].
They reflect both beliefs about one’s own
capabilities and the motivation to succeed,
as well as intentions, and skills needed to
capitalize on innovation. In the current era
of globalization and digitalization, these
orientations are essential not only for busi-
ness success, but also for effective integra-
tion into the labour market and the ability
to adapt to rapid change [3]. Recent re-
search shows that entrepreneurial orienta-
tions predict both effective entrepreneurial
behaviours and cognitive flexibility and
resilience in the face of uncertainty [24].

Self-efficacy, conceptualized by Ban-
dura [2], is a self-referential belief about
one’s capacity to mobilize resources when
performing complex tasks. In adoles-
cence, the level of self-efficacy directly
influences school performance, as well as
the willingness to explore new opportu-
nities. The need for success, described in
McClelland’s theory [14], reflects the in-
trinsic desire to progress and excel. Entre-
preneurial intentions, placed at the centre
of the theory of planned behaviour model
[1], are the best predictor of future entre-
preneurial behaviour. Studies show that
boys report higher levels of self-efficacy,
motivation to succeed, and entrepreneur-
ial intentions [8, 9]. These discrepancies
are explained by differential socialization
mechanisms, cultural stereotypes that as-
sociate entrepreneurship with perceived
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masculine traits, and girls’ reduced ac-
cess to relevant role models and resourc-
es [25]. In contrast, for variables such as
innovativeness, perceptions of one’s own
abilities, and general attitudes toward en-
trepreneurship, the literature indicates mi-
nor or absent differences, especially when
education and learning context are similar
for both groups [20].

European and Romanian data provide
an empirical framework for understanding
this issue. According to the Global Entre-
preneurship Monitor for Romania [6], the
early entrepreneurship rate was estimat-
ed at 6.8% among men and 4.9% among
women, highlighting a notable difference
in participation in business initiation. The
World Bank [26] also reported that female
entrepreneurs in Romania face increased
difficulties in accessing resources and
encounter cultural barriers related to tra-
ditional gender roles. More recently, the
Women’s Entrepreneurship Index reported
that approximately 38% of entrepreneurs
in Romania are women, but only 25% of
firms are fully owned by women, placing
the country below the European Union
average in terms of institutional support
and societal acceptance of female entre-
prencurship [23]. These data suggest the
existence of structural constraints that add
to the psychosocial differences.

MATERIALS AND METHODS
Considering this context, the present re-
search objective is to study gender dif-
ferences of the relevant entrepreneurial
orientations in adolescents, targeting di-
mensions such as self-efficacy, need for
success and entrepreneurial skills, as well
as intentions to start a business. If high
levels of self-efficacy and a positive per-
ception of entrepreneurship are outlined at
this stage, there are increased chances that
these traits will be maintained and they
will facilitate concrete initiatives in adult-
hood, whereas low levels of motivation or
intention may lead to reduced participa-
tion in innovative economic activities.
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This research contributes to a deeper
understanding the relationship between
gender and psychosocial variables associ-
ated with entrepreneurial orientation, and
provides validation of international theo-
retical models. The results will inform in-
terventions aimed at equalizing opportuni-
ties and capitalizing on the entrepreneurial
potential of adolescents, aligning with Eu-
ropean priorities regarding the promotion
of gender equality and the preparation of
the next generation of entrepreneurs.

Research hypothesis: we assume
that there are significant gender differ-
ences in entrepreneurial orientations in
adolescents, targeting dimensions such as
self-efficacy, need for achievement and
entrepreneurial skills, as well as intentions
to start a business.

The research sample consists of 196
students from grades 11 and 12, enrolled
in a high school in Brasov. In terms of
gender distribution, the group includes
100 girls and 96 boys. The participants
are in the final stage of upper secondary
education, which implies a relatively ad-
vanced level of cognitive and motivational
development, as well as exposure to crit-
ical formative decisions regarding educa-
tional and professional orientation. The
choice of this group is justified by its rel-
evance for the analysis of entrepreneurial
intentions, as the students are in a moment
of transition towards university education
or the labour market.

The instruments used in this research
cover the main psychological and atti-
tudinal variables associated with entre-
preneurial intention. Self-efficacy was
measured with the General Self-Efficacy
Scale [19], composed of 10 items rated
on a Likert scale from 1 to 4. The scale
demonstrated high internal consisten-
cy, with Cronbach a coefficients ranging
from 0.76 to 0.94 in multicultural studies
[7, 13, 27]. The need for achievement was
measured with the Need for Achievement
Scale developed by McClelland [14] with

reliable internal consistency, obtaining o
values between 0.74 and 0.85 [5, 10]. The
variables regarding the entrepreneurial
skills and entrepreneurial intentions were
assessed with the instrument developed
by Lifian and Chen [11], using items on
a Likert scale from 1 to 7. The reported
internal consistency remains high between
0.79 and 0.92 for all subscales [11, 18].

RESULTS AND DISCUSSIONS
For Self-efficacy, the results of the t-test,
using the equal variance variant (Lavene
F=1.32, p=0.25), indicate a significant
mean difference AM=-0.16, with t (194)
=-2.28, p=0.02. The hypothesis is con-
firmed by identifying a significant statisti-
cal difference between the two groups on
the gender criterion, and with a 95% con-
fidence we will find the mean on the inter-
val [-0.30; -0.02]. Descriptive statistics in-
dicate for girls a mean M=2.31, SD=0.52,
and for boys a mean M=2.47, SD=0.48,
on a scale ranging from 1 to 4, boys re-
porting a higher level of self-efficacy than
girls, with greater confidence in the ability
to mobilize personal resources and over-
come difficulties. This can be explained by
gender socialization differences, namely
that boys tend to be more frequently en-
couraged to explore challenges and thus
develop greater resilience. The hypothesis
was partially confirmed, revealing a sig-
nificant, but still small, difference between
the two groups.

The variances between the groups are
equal for the level of the variable Need for
Achievement, with F=2.94, p=0.09. The
results of the t-test confirm that the dif-
ference in means AM=-0.32 is statistically
significant with t(194)=-2.44, p=0.02, and
the 95% confidence interval for the differ-
ence in means is between [-0.57; -0.06].
From the descriptive analysis, girls present
M=4.04 (SD=0.80) while boys M=4.35
(SD=1.00), with values that are located in
the median area of the scale, suggesting
a general motivation for performance in
both groups, but with a somewhat higher
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intensity in boys. According to the results
obtained, boys present a more pronounced
need for success, with an orientation to-
wards success and performance. In the
context where motivation theories [14]
place this variable at the centre of explain-
ing task-oriented behaviour, the gender
differences identified here reflect both so-
cial and cultural pressures [22] and educa-
tional mechanisms that encourage boys to
more visibly express their aspirations for
success.

The hypothesis was confirmed, thus
observing that the male predisposition
towards success aligns with other results
indicating the presence of this pattern [17,
21]. Applying the t-test for equal variances
(F=3.13, p=0.08), the difference in means
is AM=-0.01, with t(194)=-0.15, p=0.88,
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for the Entreprencurial Skills variable.
The results show that there is no statisti-
cally significant difference between girls
(M=3.94, SD=0.77) and boys (M=3.96,
SD=0.64) in terms of the perception of
entrepreneurial skills. The gender differ-
ence hypothesis was not confirmed, which
is consistent with the literature showing
that perceptions of entrepreneurial skills
are often determined by social and educa-
tional capital [4, 25], being influenced to a
greater extent by educational experiences
and training opportunities than by gender.
It can thus be concluded that the develop-
ment of entrepreneurial skills is a relative-
ly uniform process, conditioned more by
exposure and contextual support than by
gender differences.

Entrepreneurial Entrepreneurial

Skills Intentions
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Figura 1. Averages of variables relevant to entrepreneurial orientation
analysed by gender

The results for the Entrepreneurial
Intentions dimension indicate the exist-
ence of a statistically significant differ-
ence, with t (194)=-2.21, p=0.03, with
boys obtaining higher scores than girls.
Descriptive statistics reveal that girls ob-
tained M=3.15, and boys M=3.41, with a
mean difference AM=-0.26 which is found
in the interval [-0.49; -0.03] with a confi-
dence of 95%. The values are located in
the sub-average area of the scale, which
suggests a relatively diminished entrepre-
neurial intention in both groups, but still
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more pronounced among boys. Accord-
ing to the results obtained, boys manifest
more pronounced entrepreneurial inten-
tions than girls, suggesting a greater psy-
chological and motivational availability to
start a business. This pattern is consistent
with several studies that highlight simi-
lar trends, attributing differences to both
cultural and social factors and gender role
representations [20, 11]. According to the
theory of planned behaviour [1], it can be
argued that entrepreneurial intentions are
shaped by the perception of opportunities
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and social norms, but the higher level re-
ported by boys reflects the persistence of
gender stereotypes that more frequently
legitimise male involvement in entrepre-
neurship [8].

For self-efficacy, need for achieve-
ment and entrepreneurial intentions, clear
differences were highlighted, with boys
reporting higher values than girls. In the
case of self-efficacy, these findings indi-
cate that boys express greater confidence
in their ability to mobilize resources and
overcome obstacles, which is consistent
with previous evidence suggesting that
gender differences in self-efficacy stem
from socialization processes and role ex-
pectations [2, 9]. Regarding the need for
achievement, boys were found to be more
strongly performance- and standard-ori-
ented, aligning McClelland’s theory [14]
and subsequent research that emphasizes
the association of this variable with entre-
preneurial orientation [17]. For entrepre-
neurial intentions, the higher scores re-
ported by boys support prior international
research indicating that gender is a robust
predictor of entrepreneurial intentions,
largely mediated by cultural norms and
persistent stereotypes [11, 8].

Overall, the results suggest that gender
differences are more pronounced in moti-
vational and intentional dimensions—
self-efficacy, need for achievement, and
entrepreneurial intentions—where boys
consistently reported higher levels. From
the perspective of the theory of planned
behaviour [1], intentions are shaped by
attitudes, perceived norms, and perceived
behavioural control, which implies that
differences in these psychosocial dimen-
sions contribute directly to the gender gap
in entrepreneurial orientation. This config-
uration highlights the importance of edu-
cational interventions aimed at enhanc-
ing girls’ self-efficacy and motivation for
achievement, thereby reducing disparities
in entrepreneurial intentions. Empirical
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evidence indicates that educational pro-
grams incorporating experiential learn-
ing, mentorship, and exposure to female
role models are effective strategies to di-
minish gender gaps and stimulate greater
entrepreneurial engagement among girls
[16, 15]. Such approaches not only pro-
mote equality of opportunity but also help
to broaden the entrepreneurial potential
within younger generations.

CONCLUSIONS The analysis of
gender differences on the investigated var-
iables have confirmed a pattern partially
consistent with the international literature.
The fact that boys reported higher levels
of self-efficacy, need for achievement and
entrepreneurial intentions suggests that
girls may require additional support to
strengthen self-confidence and develop
stronger, performance-oriented motiva-
tions. However, these differences should
not be interpreted in isolation, but in rela-
tion to the general finding that all students,
regardless of gender, show only moderate
levels of self-efficacy and entrepreneurial
intentions, as well as entrepreneurial skills
that are still in development.

The implications of this study will be
integrated into the design of an education-
al plan that will form the basis of the next
stage of the research, namely the forma-
tive experiment. This plan will take into
account both the gender differences high-
lighted in the level of self-efficacy, need
for success and entrepreneurial intentions,
as well as the general characteristics of
the sample, which recorded only moderate
levels of self-efficacy and entrepreneurial
intentions, along with other entrepreneur-
ial skills that are still under development.
The emphasis will be placed on strength-
ening psychosocial resources and stimu-
lating confidence in one’s own capabilities
in all students, regardless of gender or
entrepreneurial aspirations, thereby pro-
viding a formative intervention capable of
reducing gaps and strengthening the adap-
tive psychosocial profile of adolescents.



PSIHOLOGIE REVISTA STIINTIFICO-PRACTICA
volumul 47, nr. 2, 2025, ISSN E 2537-6276, ISSN P 1857-2502, http://key.upsc.md v

REFERENCES

1. AJZEN, 1. The theory of planned be-
havior. (1991), In: Organizational Behav-
ior and Human Decision Processes. vol.
50, nr. 2, pp. 179-211. DOI: https://doi.
org/10.1016/0749-5978(91)90020-T

ISSN:0749-5978.

2. BANDURA, A. Self-efficacy: The
exercise of control. (1997). New York: W.
H. Freeman, ISBN 0.7167.2626.2 ISBN:
7167-2870-8

3. COVIN, J. G.,, & WALES, W. J.
(2012), The measurement of entrepre-
neurial  orientation. — Entrepreneurship
Theory and Practice. vol 36(4), 677-702.
https://doi.org/10.1111/j.1540-6520 .2010.
00432.x; ISSN online:1540-6520; ISSN
tiparit:1042-2587

4. DAVIDSSON, P., HONIG, B. The
role of social and human capital among na-
scent entrepreneurs. In: Journal of Business
Venturing. 2002, vol. 18, nr. 3, pp. 301-
331. DOI: https://doi.org/10.1016/S0883-
9026(02)00097-6 ISSN tiparit: 0883-9026;
ISSN online: 1873

5. FINEMAN, S. The achievement mo-
tive construct and its measurement: Where
are we now? In: British Journal of Psychol-
ogy. 1977, vol. 68, nr. 1, pp. 1-22. DOL:
https://doi.org/10.1111/j.2044-8295.1977.
tb01554.x  ISSN online:1540-6520; ISSN
tiparit: 1042-2587

6. GLOBAL ENTREPRENEURSHIP
MONITOR (GEM). Romania National
Report [online]. GEM Consortium, 2023.
Available at: https://www.gemconsortium.
org/country-profile/103

7. GOLU, L., VASILIU, D., PASCAL, A.
D., MARINESCU, G. Evaluarea autoefica-
citatii. Propietati psihometrice pentru Self- Ef-
ficacy Scales: SES. In: Revista de studii psiho-
logice. Nr. 2, mai 2015. Bucuresti: Universi-
tatea Hyperion, pp. 107-123. Retrieved from:
https://psihologie.hyperion.ro/wp-content/
uploads/2016/04/REVISTA-DE-STU-
DII-PSIHOLOGICE_Nr.-2-1.pdf

8. HAUS, I., STEINMETZ, H., ISIDOR,
R., KABST, R. Gender effects on entrepre-
neurial intention: A meta-analytical structu-

ral equation model. In: International Jour-
nal of Gender and Entrepreneurship. 2013,
vol. 5, nr. 2, pp. 130-156. DOI: https://doi.
org/10.1108/17566261311328828  ISSN:
1756-6266; eISSN: 1756-6274

9. HUANG, C. Gender differences
in academic self-efficacy: A meta-analy-
sis. In: European Journal of Psychology of
Education. 2013, vol. 28, nr. 1, pp. 1-35.
DOI: https://doi.org/10.1007/s10212-011-
0097-y ISSN. 0256-2928; 1878-5174;

10. JACKSON, D.N., AHMED, S.A.,
HEAPY, N. Is achievement a unitary con-
struct? In: Journal of Research in Personali-
ty. 1976, vol. 10, nr. 1, pp. 1-21. DOI: https://
doi.org/10.1016/0092-6566(76)90079-9
ISSN: 1095-7251.

11. LINAN, F.,, CHEN, Y.W. Devel-
opment and cross-cultural application of a
Specific instrument to measure entrepreneur-
ial intentions. In: Entrepreneurship Theory
and Practice. 2009, vol. 33, nr. 3, pp. 593—
617. DOI: https://doi.org/10.1111/.1540-
6520.2009.00318.x ISSN tiparit:1042-2587

12. LUMPKIN, G. T., DESS, G. G.
Clarifying the entrepreneurial orientation
construct and linking it to performance.
Academy of Management Review. 1996,
vol. 21(1), 135-172. https://doi.org/10.5465/
amr.1996.9602161568

13. LUSZCZYNSKA, A., SCHOLZ,
U., SCHWARZER, R. The General Self-Ef-
ficacy Scale: Multicultural validation stud-
ies. In: The Journal of Psychology. 2010,
vol. 139, nr. 5, pp. 439-457. DOI: https://
doi.org/10.3200/JRLP.139.5.439-457 ISSN
tiparit:1042-2587

14. McCLELLAND, D.C. The achiev-
ing society. Princeton, NJ: Van Nostrand,
1961. pp.259-301. Retrieved from: https://
1a800105.us.archive.org/17/items/in.ernet.
dli.2015. 118938/2015.

118938. The-Achieving-Society.pdf

15. NABI G., HOLDEN, R., WALMS-
LEY, A. Entrepreneurial intentions among
students: Towards a re-focused research
agenda. In: Journal of Small Business

37


https://doi.org/10.1016/0749-5978(91)90020-T
https://doi.org/10.1016/0749-5978(91)90020-T
https://doi.org/10.1111/j.1540-6520 .2010. 00432.x
https://doi.org/10.1111/j.1540-6520 .2010. 00432.x
https://doi.org/10.1016/S0883-9026(02)00097-6
https://doi.org/10.1016/S0883-9026(02)00097-6
https://doi.org/10.1111/j.2044-8295.1977.tb01554.x
https://doi.org/10.1111/j.2044-8295.1977.tb01554.x
https://www.gemconsortium.org/country-profile/103
https://www.gemconsortium.org/country-profile/103
https://psihologie.hyperion.ro/wp-content/uploads/2016/04/REVISTA-DE-STUDII-PSIHOLOGICE_Nr.-2-1.pdf
https://psihologie.hyperion.ro/wp-content/uploads/2016/04/REVISTA-DE-STUDII-PSIHOLOGICE_Nr.-2-1.pdf
https://psihologie.hyperion.ro/wp-content/uploads/2016/04/REVISTA-DE-STUDII-PSIHOLOGICE_Nr.-2-1.pdf
https://doi.org/10.1108/17566261311328828
https://doi.org/10.1108/17566261311328828
https://doi.org/10.1007/s10212-011-0097-y
https://doi.org/10.1007/s10212-011-0097-y
https://doi.org/10.1016/0092-6566(76)90079-9
https://doi.org/10.1016/0092-6566(76)90079-9
https://doi.org/10.1111/j.1540-6520.2009.00318.x
https://doi.org/10.1111/j.1540-6520.2009.00318.x
https://doi.org/10.3200/JRLP.139.5.439-457
https://doi.org/10.3200/JRLP.139.5.439-457
https://ia800105.us.archive.org/17/items/in.ernet.dli.2015
https://ia800105.us.archive.org/17/items/in.ernet.dli.2015
https://ia800105.us.archive.org/17/items/in.ernet.dli.2015

b4

Mihai SLEAHTITCHI, Alina ROBU

and Enterprise Development. 2010, vol.
17, nr. 4, pp. 537-551. DOI: http://dx.doi.
org/10.1108/14626001011088714

16. PETERMAN, N.E., KENNEDY, J.
Enterprise education: Influencing students’
perceptions of entrepreneurship. In: En-
trepreneurship Theory and Practice. 2003,
vol. 28, nr. 2, pp. 129-144. DOI: https://
doi.org/10.1046/j.1540-6520.2003.00035.x
ISSN: 1540-6520

17. SAGIE, A., ELIZUR, D. Achieve-
ment motive and entrepreneurial orienta-
tion: A structural analysis. In: Journal of
Organizational Behavior. 1999, vol. 20, nr.
3, pp. 375-387. Available at: http://www.
jstor.org/stable/3100296 ISSN:0749-5978

18. SCHLAEGEL, C., KOENIG, M.
Determinants of entrepreneurial intent: A
meta—analytic test and integration of com-
peting models. In: Entrepreneurship The-
ory and Practice. 2014, vol. 38, nr. 2, pp.
291-332. DOI: https://doi.org/10.1111/
etap.12087

19. SCHWARZER, R., JERUSALEM,
M. General Self-Efficacy Scale (GSE). In:
APA PsycTests. 1995. DOL: https://doi.
org/10.1037/t00393-000

20. SHINNAR, R.S., GIACOMIN,
0., JANSSEN, F. Entrepreneurial percep-
tions and intentions: The role of gender
and culture. In: Entrepreneurship Theory
and Practice. 2012, vol. 36, nr. 3, pp. 465—
493. DOI: https://doi.org/10.1111/j.1540-
6520.2012.00509.x ISSN tiparit:1042-2587

21. SPENCE, J.T. Achievement and
achievement motives: Psychological and so-
ciological approaches. London: W.H. Free-
man & Co Ltd, 1983, pp. 231-256. ISBN
0716713969.

22. STEPHAN, U. Culture and entre-
preneurship: A cross-cultural perspective.
In M. M. Gielnik, M. S. Cardon, & M. Frese
(Eds.),The psychology of entrepreneurship:
New perspectives. 2021, pp. 118-144. Re-

trieved from: https://www.taylorfrancis.com/
chapters/edit/10.4324/9781003137573-8/
culture-entrepreneurship-ute-stephan

23. THE DIPLOMAT BUCHAREST.
PEFA launched the Women's Entrepreneur-
ship Index: Over 38% of entrepreneurs in
Romania are women [online]. 21 mai 2025.
Retrieved from: https://www.thediplomat.
r0/2025/05/21/pefa-launched-the-wom-
ens-entrepreneurship-index-over-38-of-en-
trepreneurs-in-romania-are-women/

24. WALES, W. J., GUPTA, V. K.,
MOUSA, F. T. Empirical research on
entrepreneurial orientation: An assess-
ment and suggestions for future research.
International Small Business Journal.
2013, vol. 31(4), pp.357-383. https://doi.
org/10.1177/0266242611418261

25. WILSON, F., KICKUL, J., MAR-
LINO, D. Gender, entrepreneurial self-ef-
ficacy, and entrepreneurial career inten-
tions: Implications for entrepreneurship
education. In: FEntrepreneurship Theory
and Practice. 2007, vol. 31, nr. 3, pp. 387—
406. DOI: https://doi.org/10.1111/j.1540-
6520.2007.00179.x ISSN: 1042-2587; On-
line ISSN: 1540-6520

26. WORLD BANK. Gender gaps in
entrepreneurship and labor force partici-
pation in Romania [online]. Washington,
DC: World Bank, 2022. Available at: https://
openknowledge.worldbank.org/bitstreams/
5faa7391-4da9-4094-a65a-b89de781bbaa/
download

27. ZENG, G., FUNG, S.-f., LI, J.,
HUSSAIN, N., YU, P. Evaluating the psy-
chometric properties and factor structure of
the General Self-Efficacy scale in China. In:
Current Psychology: A Journal for Diverse
Perspectives on Diverse Psychological Is-
sues. 2022, vol. 41, nr. 6, pp. 3970-3980.
DOI:  https://doi.org/10.1007/s12144-020-
00924-9; ISSN 1046-1310; Curr Psychol
DOI10.1007/s12144-020-00651-1 1 23 You

Primit la redactie 22.09.2025
Acceptat spre publicare:15.11.2025

38


http://dx.doi.org/10.1108/14626001011088714
http://dx.doi.org/10.1108/14626001011088714
https://doi.org/10.1046/j.1540-6520.2003.00035.x
https://doi.org/10.1046/j.1540-6520.2003.00035.x
http://www.jstor.org/stable/3100296
http://www.jstor.org/stable/3100296
https://doi.org/10.1111/etap.12087
https://doi.org/10.1111/etap.12087
https://doi.org/10.1037/t00393-000
https://doi.org/10.1037/t00393-000
https://doi.org/10.1111/j.1540-6520.2012.00509.x
https://doi.org/10.1111/j.1540-6520.2012.00509.x
https://www.thediplomat.ro/2025/05/21/pefa-launched-the-womens-entrepreneurship-index-over-38-of-entrepreneurs-in-romania-are-women/
https://www.thediplomat.ro/2025/05/21/pefa-launched-the-womens-entrepreneurship-index-over-38-of-entrepreneurs-in-romania-are-women/
https://www.thediplomat.ro/2025/05/21/pefa-launched-the-womens-entrepreneurship-index-over-38-of-entrepreneurs-in-romania-are-women/
https://www.thediplomat.ro/2025/05/21/pefa-launched-the-womens-entrepreneurship-index-over-38-of-entrepreneurs-in-romania-are-women/
https://doi.org/10.1177/0266242611418261
https://doi.org/10.1177/0266242611418261
https://doi.org/10.1111/j.1540-6520.2007.00179.x
https://doi.org/10.1111/j.1540-6520.2007.00179.x
https://openknowledge.worldbank.org/bitstreams/5faa7391-4da9-4094-a65a-b89de781b6aa/download
https://openknowledge.worldbank.org/bitstreams/5faa7391-4da9-4094-a65a-b89de781b6aa/download
https://openknowledge.worldbank.org/bitstreams/5faa7391-4da9-4094-a65a-b89de781b6aa/download
https://openknowledge.worldbank.org/bitstreams/5faa7391-4da9-4094-a65a-b89de781b6aa/download
https://doi.org/10.1007/s12144-020-00924-9
https://doi.org/10.1007/s12144-020-00924-9

